Eor Your Better!
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(per sonnel assessment)

(norm)

(norm group)

(norm sample)

(subject)

scale

(credibility)

(credibility)
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0) (validity)

(validity)
h) (face validity)
i) (social desirability)
i) (Intelligence Quotient 1Q)
100
k) (difficulty)
P P
P=R/N*100% P: N: R:
) (personality)
m) (motivation)
n) (intelligence)
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0) (projection test)

p) (situational stresstest)

o)) (working sample test)

r (situation simulation test)

S| (roletaking test)

t) in-tray test

u) (leaderless group discussion)
5-7
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V) (interview)

w) (structured interview)
X) (unstructured interview)
y) (ceiling effect) (floor effect)
2) (sample)
6-16
6
—_— 6
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